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Introduction

How can we improve the health and wellbeing of the nation? What are the benefits of doing so?
Being healthy can mean different things to different people. Many injuries and diseases can be prevented if people make healthy lifestyle choices and know how to reduce risks to their health.
Health promotion is the area of health that raises awareness of these issues, and educates people on how to be healthy. For example, this could involve promoting the use of screening and vaccination to prevent disease, or running campaigns designed to provide information about healthy lifestyle choices.
This unit explores some of the reasons why health promotion activities are carried out, and the benefits of health promotion work both for individuals and for the health and wellbeing of the nation as a whole. You will also explore the different forms of health-promotion activities that are used by health care workers.
This unit provides you with the opportunity to explore and research an area of health risk. You will then create materials for a health-promotion activity for a specified target group. There are many different health and wellbeing issues you might wish to investigate, and these are often related to the lifestyle choices people make.
Health-promotion activities are an important part of a number of roles in the health and social care sector, including health visitors, midwives, school nurses and GP practice nurses. 
Researching a selected health risk and designing related materials for a health-promotion activity will give you a valuable insight into this important aspect of health and social care work.
Nod Y Wers:
Explore the purpose, types and benefits of health promotion.

What is Health Promotion?
Health promotion is the delivery of information and education both to individuals and the nation which will enable them to make positive lifestyle choices and to improve and monitor their health and wellbeing.  

Health promotion cannot be forced on people; it is done so that people are given enough good and accurate information for them to make up their own minds on what actions to take to make positive changes.

Write a list of things that we might be encouraged to change about our lifestyles.  
…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

What is the purpose of health promotion?
Health promotion aims to inform people on ways to live healthily.  Health promotion should be proactive (hands-on) in tackling health-related challenges and issues.  An example of an issue that can be targeted by health promotion is the rise of obesity in this country and the problems that arise from this such as how much it costs the NHS to treat illnesses caused by obesity.  

ACTIVITY

Read the information on the next page about childhood obesity in Thurrock between 2008 and 2009.  There is also a table for you to look at.

Imagine that you have been put in charge of coming up with some ideas to try and reduce the amount of children who are overweight or obese in Thurrock.

What could you suggest? 

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
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o Ask the resident to pull on his feet. This will lead to more cooperation

© Movements of both caregivers should be synchronised while carrying out the patient
transfer. Communication between both caregivers is very important.





What are the aims of health promotion?
Health promotion activities aim to:

Raise health awareness. An example might be a campaign to raise awareness of the dangers of high blood pressure and how to keep blood pressure down.

Encourage safety and reduce accidents.  For example, a television campaign might show a child being hit by a car travelling at 30 mph to show that even driving at low speeds can cause serious injury and even death.  The aim of this is to encourage people to drive more slowly to reduce the risk of road traffic accidents.  See this video as an example http://www.youtube.com/watch?v=HeUX6LABCEA 
Reduce the number of people smoking.  Health-promotion activities raise awareness of the dangers of smoking, explain how people can access help to stop smoking and provide ways to help them give up.  See this video as an example http://www.youtube.com/watch?v=IhuHeI4H00U 
Encourage healthy eating habits.  Providing information about how and ways of eating healthily helps people make better food choices.

Reduce alcohol intake.  Information on the risks of drinking too much alcohol may encourage people to cut down on how much they drink.  This would improve their health and life expectancy and anti-social behaviour linked to alcohol.  See this video as an example http://www.youtube.com/watch?v=tECH4i2ecjA 
Health promotion isn’t just about what we see during the adverts when we are watching television.  In pairs carry out some research on the Change 4 Life website.   While you are looking at the website find an example of how the campaign meets each aim of health promotion.  Use your notes to help you.
	Health promotion aim
	Example from the Change 4 Life campaign.

	Raise health awareness


	

	Encourage safety and reduce accidents


	

	Reduce the number of people smoking


	

	Encourage healthy eating habits


	

	Reduce alcohol intake
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Health promotion activities can include:

1) Health-risk advice
2) Health-promotion campaigns

3) [image: image15.png]TASK



Medical intervention 

This is when we raise awareness of health-related issues and educate individuals to help them to make healthy lifestyle choices.

This can be carried out in a number of ways:

· [image: image16.png]


Peer education: rather than advice coming from health professionals, community members are supported to promote health-enhancing change among themselves, encouraging each other in healthy behaviour.

· Shock tactics: for example, showing pictures of the inside of a dead smoker’s lungs. 
What other shock tactics might be used to help get a message across to encourage a healthy lifestyle or safe behaviour? Write another example below (you can research this if you need to):
……………………………………………………………………………………………………

……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

· Advice from health professionals: in schools health professionals may be invited to speak to groups of learners on topics, such as drinking, smoking and safe sex.  Health professionals also give advice in health and social care settings, such as doctors’ surgeries or hospitals.  They may be called upon, for example, to advise someone who has asthma and smokes or someone who needs an operation, but is too obese to be a safe option so needs to lose weight first.  
Imagine you are working in your local GUM clinic (a sexual health clinic) as a sexual health advisor.  Tabby has come to see you because she would like some information on avoiding pregnancy and safe sex.  In pairs, carry out some research and suggest what advice you might provide for Tabby.  

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

· Advice from police and fire service: 
school-based police officers or police community support officers give advice in both primary and secondary schools as well as to other community groups on topics such as alcohol and safety on Bonfire Night or any areas to do with fire safety.  
· Testimonies from people personally affected by issues: this is when a person speaks about a health issue that has affected them.  It can be in the context of a large-scale campaign, such as part of a television initiative against drink driving, or on a smaller scale such as an individual talking to a school or other community group, perhaps about the dangers of drug taking.
Watch the following video http://www.youtube.com/watch?v=1kKjXkQzrV4 

Do you think this type of health promotion advice is effective? Does it get its message across successfully? Why/why not?
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Task:
Look through everything we have discussed about health-risk advice.  What topics of health-risk advice did we look at and what others can you think of? Complete the thought storm below.
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Health-promotion campaigns are local (in a local area like Thurrock for example) or national (the whole of the country) initiatives (plan) targeted at large audiences with the aim of raising awareness of health-related issues.  There are various types of campaign, such as Department of Health national campaigns and national and local NHS campaigns.  They use different media, such as television, cinema, the internet, magazines and newspapers, and leaflets.  

One example of a national campaign is the Dementia Friends video which is a health promotion campaign run by Public Health England for the Department of Health.  This campaign aims at encouraging people to learn about dementia so that they can become a ‘Dementia Friend’ to offer help and support.
http://www.youtube.com/watch?v=LfrnWrpPq54 

One example of a local health promotion campaign run by the NHS is the Sexual Health Improvement service offered in Basildon, Brentwood and Thurrock areas.  This website explains what the campaign includes:

http://www.swessexcommunity.nhs.uk/your-services/our-services/sexual_health.aspx 

TASK

Carry out an internet search of:
· Department of Health national campaigns (you might also come across Public Health England)
· NHS local or national campaigns
Find at least 2 campaign examples of each and think about how they use different forms of media to get their message across.  
	Campaign Name
	Local or National?
	Different types of media used by the campaign?
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Medical intervention is initiated by central government (e.g. Department of Health) and includes programmes of screening, immunisations and vaccinations that are used to reduce or eliminate disease.
Vaccinations and Childhood Immunisations
A vaccine is a substance that contains a weakened or synthetic form of the pathogen (a microorganism that causes diseases, such as bacteria or viruses) that causes a particular disease.  It cannot cause the disease in a person, but it stimulates the person’s immune system to recognise the pathogen so that the immune system learns how to produce the correct antibodies to destroy it if they ever come into contact with the disease again.  
The process of building up immunity by taking a vaccine is called immunisation.  Vaccines are usually given by injection by GP practice or school nurses.  Many diseases in the UK have practically disappeared through immunisations such as polio, tetanus and diphtheria.

TASK

On the next page there is a table with some of the most common vaccines in the UK.  Do some research to find out what age each vaccination is given.  Some vaccinations are given more than once.

	Vaccine
	When is it given?

	MMR vaccine


	

	HPV vaccine


	

	Meningitis C vaccine 


	

	Flu vaccine


	

	Shingles vaccine


	

	
	

	
	


EXTENSION ACTIVITY: If you have time find two more vaccines that are given in the UK and add them to the table with the ages they are given.

Also, why do you think vaccinations and immunisations are important?

Screening
[image: image28.jpg]


Screening is a way of detecting cancer or other conditions at a very early stage, when they can best be treated.  The NHS runs screening programmes for cervical, breast and bowel cancer and sight screening for people with diabetes.  

The NHS Breast Screening Programme provides free breast screening every three years for all women aged 50 and over.  Women are invited to have a mammogram.  This is an X-ray of each breast while the breast is compressed.  This can be uncomfortable, but it can detect small changes in the breast tissue, which may indicate cancers that may be too small to be felt by the woman herself or by a doctor.  Research shows that breast cancer screening has reduced the number of deaths from breast cancer.  
EXTENSION TASK/HOMEWORK
Look up another type of screening to see how it is carried out and which sex and age group the screening is aimed at.  Why is the screening important for health and wellbeing? 
[image: image29.jpg]



How does health promotion benefit the individual?
The World Health Organisation has defined health promotion as ‘the process of enabling people to increase control over, and to improve, their health’.  In this topic you will look at the benefits of health promotion to the health and wellbeing of us all as individuals. 
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Let’s look at each one in a little more detail:

Increase our understanding of health issues: for example, health promotion leaflets on the over-use of antibiotics, and the resulting consequences in the form of superbugs, have helped inform the public as to why the doctor won’t prescribe antibiotics for a viral infection, such as a cold.
[image: image31.jpg]


Look at the excerpt from a breastfeeding leaflet on the next few pages and summarise how the leaflet increases our understanding of health issues and why breastfeeding is recommended by health care professionals.  It is worth carrying out some active reading here, e.g. highlight what you think are the most important parts of the leaflet example and annotate (write notes on the leaflet) to help you summarise in your own words.

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………Increase our responsibility for our own health: for example, understanding how to lift an object safely means a person is less likely to lift a heavy load wrongly (i.e. without [image: image32.jpg]


bending the knees) and so help avoid back injury.  
 How does the example above help people to increase responsibility for their own health? ………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Why do you think this is important?

………………………………………………………………………………………………………………………………………………………………………………………………………………………….
Decrease risk of disease and/or injury: for example, health promotion about how the HIV virus can be transmitted has reduced the number of people developing aids.

What do you think a health promotion campaign about the HIV virus might try and encourage people to do to protect themselves against the virus? 

…………………………………………………………………………………………………………………………………………………………………………………………………………………………

What other diseases do you think health promotion campaigns might include? Can you name three? ………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
People might also be advised about the importance of car seats and seat belts to prevent injury.  Can you think of any other way that we are encouraged to prevent injury by health promotion campaigns? How many can you list?
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………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Improve quality of life: health promotion can raise awareness of ways to tackle a particular problem, e.g. giving obese people more strategies to help them lose weight and consequently improve their quality of life.
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Do some research about the benefits of losing weight.  How does losing weight improve our quality of life?
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
[image: image35.jpg]


Increase life expectancy (how long we are expected to live): for instance, informing people on the levels of alcohol considered to be safe to consume in a week.  By keeping to these limits people can increase their life expectancy.
What other factors do you think can decrease our life expectancy?

…………………………………………………………………………………………………………………………………………………………………………………………………………………………
What factors do you think could help us increase our life expectancy?

…………………………………………………………………………………………………………………………………………………………………………………………………………………………

Change people’s personal behaviour practices and lifestyle choices: for example, it is widely accepted that there is a correct technique to good hand washing which helps to reduce the spread of infection, especially those that cause diarrhoea and vomiting and respiratory disease.  
Which job roles do you think it is especially important for good hand washing routines?

…………………………………………………………………………………………………………………………………………………………………………………………………………………………
Another good example of the benefit to the individual of changing personal lifestyle and behaviour is smoking.  It is better for people to improve their own health by giving up smoking rather than relying on health care professionals to try to help them once they have become ill with a smoking-related condition such as lung cancer or emphysema.  
TASK
On the next few pages there is a series of questions about different types of behaviour we might be encouraged to change by health promotion campaigns.  In groups you will be given 15 minutes to research and answer the questions on one of the topics.  

After your group has researched your topic you task is to go round the room and complete the answers for the other topics by asking other people in the class.
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How does health promotion benefit the nation?


We will look at each one in more detail on the next few pages.
Reducing levels of illness and disease
Reduction in the incidence of heart disease is an example of the positive effects of health promotion.

One of the reasons heart attack rates have declined is due to better management of risk factors, such as smoking, high cholesterol levels and high blood pressure and raising awareness and encouraging people to change their behaviour through health promotion activities.
Research also showed that too many heart attack victims died before medical help arrived, so the British Heart Foundation has made a video showing how to do hands-only CPR.  http://www.youtube.com/watch?v=ILxjxfB4zNk & http://www.youtube.com/watch?v=0QS4OgCSRvY 
Impact on crime levels:
Health promotion has also been shown to reduce crime levels.  The taking of recreational drugs has been tackled with programmes and schemes that help support people in living a drug free life, e.g. Talk to Frank which has been advertised on TV and the internet.  Getting addicts off drugs results in fewer drug-related crimes, such as people stealing to fund a drug habit.
There are also national campaigns aimed at reducing alcohol consumption, and therefore alcohol related violent crime and by raising awareness of the possible consequences of drunkenness, such as injury and death.

Carry out some research to find out about the different types of crime that is related to drug and alcohol use.  ………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Visit the following website and write down 3 facts that you found interesting.   http://www.alcoholconcern.org.uk/campaign/statistics-on-alcohol 

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Increased uptake in vaccination and screening programmes:
By promoting the need for a certain vaccination or screening programme nationally (to the whole country) some diseases can be greatly reduced or even eradicated.  

The NHS Cervical Screening Programme was introduced in the 1980s.  A cervical screening test, or smear test, is a way of detecting abnormal, pre-cancerous cells in the cervix of women aged between 25 and 64.  Since the screening programme was introduced the number of people being diagnosed with cervical cancer has decreased as shown by the graph below:
Bowel and breast cancer screening is also run by the NHS.  Look for some statistics on either breast cancer or bowel cancer rates in the UK to see if they have increased or decreased. A good search term to use is ‘breast cancer incidence rates UK’ or ‘bowel cancer incidence rates UK’ to give you accurate results. Incidence means number of new cases. 
Addressing high-profile health and wellbeing concerns:

High profile health and wellbeing concerns are those that attract a lot of attention from individuals and health and social care professionals.

Obesity, especially in children, is a current high-profile concern.  This is because more children are becoming overweight and this increases health risks, such as some cancers, heart and liver disease and type 2 diabetes.

Select one of the following high-profile health and wellbeing concerns and do some research to find out why it is important that it is addressed by health promotion. What could happen if the issue wasn’t addressed?










Reduced financial cost to the NHS and the government

Health promotion also aims to reduce financial costs.  For example, the direct cost of treating obesity, plus the costs involved in treating conditions linked to obesity, are estimated to be £4.2 billion a year and are expected to more than double by 2050 if the issue is not addressed.  

Other areas where health promotion aims to reduce costs are smoking and alcohol consumption.  It is estimated that treating illnesses caused by smoking costs more than £5 billion a year in the UK.


Putting it all together
You have now learned about the purpose, aims and benefits of health promotion.  You will need to go back over each section in this booklet to help you with this task.  

You will be provided with three different health promotion activities to look at and you will need to apply what you have learned in this section to each one.  These are:

· FRANK – friendly, confidential drugs advice

· Be Clear on Cancer: bowel cancer campaign

· Change 4 Life

For each health promotion activity you will need to carry out thorough research on what they do.  For each one you will need to consider the following points:
1) The purpose and aims of each campaign

2) The different types of health promotion activities they use and why (health risk advice, health-promotion campaigns, medical interventions)

3) How they benefit the individual

4) How they benefit the nation

5) How well do you think each health promotion type (health-risk advice, health-promotion campaigns, medical intervention) benefits the individual and the nation? Which type of health promotion activity do you think is more successful in benefiting individuals and the nation and why? For example:

· Do you think health risk advice is more useful than screening for bowel cancer and why? Could there be a better method and why?
· Do you think health-risk advice is better for individuals or the nation or both? 

· Which types of health risk advice would be useful and which ones wouldn’t be?
· Are health promotion campaigns a good way to promote the topic or would another method be better? 

· Which method of health promotion is better for each topic and why?

· Can you research to find more examples on a similar topic that shows a different method might also be useful? For example, would someone talking to you (testimonial) about how drugs affected them benefit individuals and the nation more than a health professional giving them advice.

Keep a list on the next page of all the research you did to help you do your task.  You should write the name/title of the resource, the author, the web address (if you used one), what type of resource it was (e.g. newspaper article, video, website, book, leaflet, etc), the date it was published.  
References/Research





Nod Y Wers:
How health risks can be addressed through health promotion

Targeting selected health risks

Some of the health risks currently being promoted are:

	Substance misuse
	Binge drinking

	Safe sex
	Healthy eating

	smoking
	Road safety

	Exercise/activities
	Hand washing


For your assignment for this part of the unit you need to pick a health risk and research its associated effects on health.  You will also need to work out the intellectual, emotional and social impacts the risks and associated health risks might have.

Do some research to find out about the health risks associated with obesity.  Make your research as detailed as possible and complete the thought storm below.  Include statistics if you can.



How does obesity and the health risks associated with obesity effect intellectual, social and emotional aspects?

	Intellectual effects



	Social effects



	Emotional effects




Forms of health promotion materials

Health-promotion materials include posters, leaflets, games, presentations, web-based materials, CDs, DVDs, flyers, newspaper adverts or articles, TV and radio coverage and wall displays.  They may accompany campaigns launched on the TV or internet.  All should be easy to understand, attractive and accurate.
POSTERS: should be eye catching and not contain a lot of writing.  They should give either telephone numbers or website addresses where help can be sought or more information can be found.

LEAFLETS: contain more information than a poster, but should still be attractive, easy to understand, accurate and contain information needed by the target group or groups, such as useful telephone numbers and websites.

GAMES: examples include board games to persuade young children to clean their teeth and card games which teach facts about alcohol to young people in a fun way.

PRESENTATIONS: a popular form is PowerPoint and these can be very effective if each slide is kept simple, with a few bullet points and a diagram on each, so the person doing the presentation talks about each slide rather than reading from them.  Special effects and diagrams can be included to make it attractive, hard-hitting and entertaining.

WALL DISPLAYS: when creating wall displays it is important to consider the following:

Does it deliver the message?

Is it in a good location?

Does it have links to current campaigns?

Does it use a variety of materials to enhance the display?

Is it readable?

Is it arranged to have a good impact?


Health promotion materials have their strengths and weaknesses.  It is important that we know what’s useful 
about the materials we use and understand why they might not always be effective.  On the next page there is a table to complete where you can think about the strengths and weaknesses of each type of health promotion material.
You can work pairs or small groups to complete this task.  Be ready to share your ideas with the rest of the class.

	Material
	Strengths
	Weaknesses

	Posters


	
	

	Leaflets


	
	

	Games


	
	

	Presentations


	
	

	Wall displays


	
	


Evaluation of health promotion materials
Try to come up with 3 strengths and weakness for each one.
Research using different sources
There are many different sources to use for research.  Primary sources are first-hand sources of information that you collect yourself, for example interviewing a health care professional or giving out a questionnaire.  Secondary sources are those that are already available from someone else, for example books, internet, leaflets.

Websites: Remember that unlike books and journals, information on the net hasn’t necessarily been checked. Search engines such as Google put the websites that are used most often at the top, so providing you search for the health risk in the UK by clicking on the ‘Pages from the UK’ option, check the date on the information and work from the top of the list of websites shown by a search engine, you should have current and useful information. Quote the website address in your bibliography.  
Books: always check the date a book has been published, as information in a book that is several years old may now be outdated. You can do this by looking on the copyright page. Use the contents or index to find the section you need. When quoting a book in a bibliography at the end of your work the correct way is to write the author (surname followed by initial/s), the year of publication, the title of book and the publisher. 
Newspapers/Magazines: these can be useful source of information, but much of the content of these sorts of publication are the opinions of the author of the article, unless they are quoting from a specific piece of research. Be careful to distinguish between facts and opinions and quote not only the name of the newspaper/magazine and its date of publication, but also the title and author of the article feature if known. 
Leaflets: these can be picked up from a wide range of places, such as libraries, health centres, hospitals and even supermarkets. Again, make sure they are up-to-date, quote the title and the body publishing the leaflet and any other information available, such as a date. Some leaflets show more of this sort of information than others. 
Journals: many professional bodies produce their own journals, such as the Nursing Times for nursery nurses. Quote sources of articles in the same way as those in newspapers/magazines.

DVDs and TV programmes: these are useful as they often show real-life situations, can be watched by lots of people at once and are easy to use and engage with. When quoting information from them make sure you show you know what is fact and what is opinion or fiction, and that it is up-to-date. 
Other research sources
Department of Health: this government department is in charge of public health, adult social care and the NHS. It is headed by the secretary of State for Health (who is a Cabinet Minister), supported by health ministers (who are MPs), and professional officers (who are leaders in their professions and provide the department with expert knowledge about health and social care issues). The department produces a wide array of publications and has a very useful website. 
Health professionals: you can gather information from health professionals by interviewing them, giving them a questionnaire to complete or listening to them talk either in your school or in their place of work and making notes. You need to think carefully beforehand about what exactly you want to find out and have your questions ready, but also be prepared to ask different questions depending on how the conversation goes. Don’t ask questions that are too personal as these will make the person feel awkward or uncomfortable.

Service users: again, you can conduct a survey with service users by giving the person a questionnaire.  Be careful not to put too much reliance on one person’s answers, because they may be biased. 
Gathering Data

Data is information, often in number form or statistics. It is important that you collect data on the health topic you select as the focus for your assignment. Before you start collecting data you have to be clear about what your aim is and what methods you are going to use so you don’t end up collecting irrelevant data. When you have gathered the data you must decide how to present it, for instance in a report or in some form of diagram. 
Examples of types of data include.

National statistics: these are collected from a wide sample of the population of the UK by many national organisations, for example the UK Statistics Authority. One of the areas it covers is health and social care. The office of National Statistics, the government statistics service, also has its own website. However, although you will come across these websites through search engines, the content is quite hard to understand, so you might prefer to use the Department of Health’s website, as this has information that is more readily understandable. 
Local statistics: these are collected by many agencies, including local government. It is their responsibility to collect local data and submit it to the government when asked to. They provide information, advice and support for all local residents, so their websites provide a valuable source of data. You can also collect statistics from your community, such as your school or college, but be sure to ask a large enough sample of people to make your conclusions meaningful.

Case studies: these are detailed descriptions of a person’s life or work. Two useful sources are the CareUk and Macmillan Nurses websites. These provide a useful insight into how health issues affect individuals.




Have a go yourself….

Choose one of the following topics and carry out some research using as many different sources as you can and include data.  You can access leaflets, books, statistics etc on the internet.  Also carry out a check to see how reliable each resource is by looking back at the notes for each type of resource in this booklet.

Topics:

Smoking                 Binge drinking           Obesity 

Target-group appropriate to health-promotion materials

A target group is who you aim your health promotion campaign at.

The target group of health-promotion materials can be almost anyone: children, adolescents, employees, men, women, the old, the young and so on. But what is important to note is that campaigns are much more effective if they are targeted at a specific group and tailored to meet that group’s needs. General campaigns have been proven to be far less effective as people tend to feel the message is not aimed specifically at them. 

There are many ways in which health-promotion materials can be made appropriate to a target group:

Language: plain language, without the use of jargon or technical terms, is very important in communicating health to everyone. The level of readability of materials should be appropriate to the age and ability of the target group. It is important, for instance, that materials aimed at children have few words and are simple and straightforward. Materials should also be available in the range of languages that reflects the make-up of the target group. 
Images: images used for children should be appealing and make them feel safe, whereas those aimed at teenagers and older groups can be more hard-hitting and thought-provoking. Images can include photographs, movies, cartoons, symbols and artwork. 

Activity: some health-promotion materials ask that groups of people take part in a specific activity. The physical requirement of the activity should be appropriate to the target group. It would be inappropriate, for instance, to ask a group of people with limited ability to do an exercise that involved doing star jumps.  
Can you name a campaign that asks you to do one or more activities? ……………………………………………………………………………………….
Position of display: think about your target group. If you have a display high on a wall, you will immediately rule out people below a certain height and wheelchair users. Similarly, if you have the display in a poorly lit corner, those with a visual impairment may not be able to read the display:  Also think about the general environment where you place the display: there is little point, for instance in putting something about childcare in an residential care home for older people.
Timing: the timing of the use of health-promotion materials can be crucial, for instance, material about the safe use of fireworks and bonfires should be launched a few weeks before Bonfire Night and Diwali, and drink-drive campaigns are effective during the period of Christmas and New Year, when more people fall victim to this than at other times of the year because of all the extra parties.

Could you suggest any campaigns that might be timed to be launched in January? Explain why you think this.

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….

Ethics
Ethics is a system of moral principles; the rules of conduct recognised in a group or culture.

The consideration of ethics is very important when planning health promotion. The different aspects you need to think about are:

Is the health promotion necessary?

What can you do with regard to your health-promotion campaign that will place the smallest limit on people’s civil liberties (freedom and rights, e.g. individual choice, privacy)
Will it be effective?

Is it proportionate? For example, the drink-driving laws are a serious curb on the freedom of individuals to drink what they want when they drive. However, the potential harm that drink-drivers could do to themselves and others makes the current laws fair and proportionate.
Is there a public justification? A health promotion should affect the nation as a whole, not just the individual who changes their behaviour as a result of it.
Forms of media
The success of health promotion can often depend on the media used to do the promotion.  
For instance, women over 50 tend to read particular types of magazine and so using a young person’s magazine to promote the National Breast Screening Programme would not work.

Similarly, when targeting adolescents about an issue such as safe sex, it is better to use posters in schools, colleges and youth centres., internet pop-ups, and adverts shown at the cinema before films aimed at teenagers.

Name some of the health promotion posters and leaflets you might have seen at school or any other place you spend time (including social media).
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….

How materials can be adapted/changed for different target groups
The planning and producing of a national campaign is very expensive.  It is therefore more cost effective if materials can be produced and then adapted for different target groups.

You would need to look at the following:

Changing the language: making translated materials available to meet the unique cultural needs of a local population.  Why do you think this is important? …………………………………………………………………………
…………………………………………………………………………

…………………………………………………………………………
…………………………………………………………………………

…………………………………………………………………………

Changing the style of the language: a campaign could use text message style spelling to communicate with teenagers, whereas a more formal style of language would be used with older people.
Can you come up with an example of how to write the title of a health-promotion campaign in text message style?

Using Braille: materials can be printed in Braille so that blind people can access leaflets and posters. 
Easier language: this is necessary so that people with learning difficulties can understand what they are reading or hearing. If you are preparing materials for children, it might also be necessary to simplify the language.

See if you can break down these words into a more simplified language.

	Decrease
	

	Prevent
	

	Unique
	

	Behaviour 
	



Larger print: this enables people with sight impairments to access information.
Using different media form: materials can be made into audio CDs for those who have sight impairment or made into video for those with hearing impairment or learning difficulties or who don’t read very well.  The images can be changed to appeal to different groups.

Go to the NHS Smoke Free website www.nhs.uk/smokefree 
Scroll right down to the bottom of the page and click ‘Resources’.  Then click ‘view all orderable resources’.  

List below how this campaign adapts its materials for different target groups.  

……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….

If you were carrying out health promotion on healthy eating how could you adapt resources for an elderly group of people? Why would you need to adapt your resources?

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Evaluating health promotion materials
It is important that all health-promotion materials are evaluated to make sure they are appropriate to the target group, and the strategy used in producing and launching them works and is effective.  Existing campaigns are evaluated and lessons learned from how successful, or not, they have been.
Imagine Mary has been asked to promote the issue of recreational drug use and has produced a fantastic leaflet which includes lots of details and graphs about the effects of using recreational drugs.  

Look back over the information we have covered in this section and evaluate the health promotion material Mary has produced.  What might be the strengths and weaknesses and how well will it meet the needs of different target groups? 

You can use the table on the next page to write down as many points as you can think of.  It is a good idea to include at least 3 strengths and 3 weaknesses.
	Strengths
	Weaknesses
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Childhood Obesity in Thurrock


Childhood obesity is a complex public health issue that is a growing threat to health during childhood as well as adult life. Being overweight and obese increase the risk of a wide range of diseases and illness, including coronary heart disease (CHD) stroke, type II diabetes, hypertension and some forms of cancer namely pancreatic, kidney and gall bladder cancers. Obesity reduces life expectance by approximately 11 years. The rise in obesity levels is one of the greatest challenges currently facing our society. �








Do you recognise the Change 4 Life campaign? What do you know about it?





Types of Health Promotion & Health-Promotion Activities





Health Risk Advice








Safe sex





Health-risk advice topics





Personal Safety





ACTIVITY


Visit the Cancer Research UK website and make a list of all the different types of advice they provide and the different ways they provide advice.  Do any match the types of advice we looked at today? Use the space below to write notes on your findings.











Health-Promotion Campaigns








Medical Intervention








Benefits of health promotion to both the health and wellbeing of the individual and the nation





We are going to look at how health promotion benefits individuals by:


Increasing understanding of health issues


Increasing responsibility for own health, e.g. understanding safe lifting, safe working practices


Decreasing risk of disease/injury


Improving quality of life


Increasing life expectancy


Change in personal practices and lifestyle choices, e.g. eating patterns, drinking patterns, level of exercise, hand-washing, smoking, drug taking, sexual practices, road safety, handling stress, use of sun protection, avoidance of exposure to UV rays.








TASK





SAFE SEXUAL PRACTICES


Find an example of a health promotion campaign that encourages safe sexual practices (e.g. poster, advert, advice, website etc). Describe what the example is.


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..


What behaviour do they want people to change?


………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How does changing behaviour include one or more of the other benefits to individuals? (e.g. increase our understanding of health issues, increase responsibility for own health, decrease risk of disease/injury, improve quality of life, increase life expectancy)


……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………








ROAD SAFETY


Find an example of a health promotion campaign that encourages road safety (e.g. poster, advert, advice, website etc). Describe what the example is.


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..


What behaviour do they want people to change?


………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How does changing behaviour include one or more of the other benefits to individuals? (e.g. increase our understanding of health issues, increase responsibility for own health, decrease risk of disease/injury, improve quality of life, increase life expectancy)


……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………








LEVELS OF EXERCISE


Find an example of a health promotion campaign that encourages people to exercise more (e.g. poster, advert, advice, website etc). Describe what the example is.


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..


What behaviour do they want people to change?


………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How does changing behaviour include one or more of the other benefits to individuals? (e.g. increase our understanding of health issues, increase responsibility for own health, decrease risk of disease/injury, improve quality of life, increase life expectancy)


……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………








USE OF SUN PROTECTION


Find an example of a health promotion campaign that encourages the use of sun protection (e.g. poster, advert, advice, website etc). Describe what the example is.


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..


What behaviour do they want people to change?


………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How does changing behaviour include one or more of the other benefits to individuals? (e.g. increase our understanding of health issues, increase responsibility for own health, decrease risk of disease/injury, improve quality of life, increase life expectancy)


……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………








EATING PATTERNS


Find an example of a health promotion campaign that encourages a balanced diet (e.g. poster, advert, advice, website etc). Describe what the example is.


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..


What behaviour do they want people to change?


………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How does changing behaviour include one or more of the other benefits to individuals? (e.g. increase our understanding of health issues, increase responsibility for own health, decrease risk of disease/injury, improve quality of life, increase life expectancy)


……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………








So we now know how health promotion benefits individuals.  This topic looks at how health promotion benefits the nation by:


Reducing levels of illness and disease


Impact on crime levels, e.g. road safety, reduced crime related to recreational drugs, reduced alcohol-related violent crime


Increased uptake in vaccination and screening programmes


Addressing high-profile health and wellbeing concerns, e.g. smoking, drinking, STIs, obesity levels, road safety, heart health, mental health, use of recreational drugs


Reducing the financial cost to the NHS and the government, e.g. for treatment related to obesity, smoking, alcohol use, reduced cost to police and prison service.








They also designed a blog, T-shirts and a free mobile app to get their message out as much as possible.








TASK





TASK





Mental health





Drinking





Smoking





High-profile health and wellbeing concerns.





Road Safety





Heart health





STIs





Obesity Levels





Use of recreational drugs





HOMEWORK


How much does it cost the NHS to treat STIs?


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How much does it cost the NHS to treat drug addiction?


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………


How much does it cost the NHS to treat road accidents?


…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
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Diabetes





Health risks associated with obesity
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